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In this study, the use of geographical products as a promotional element for local foods was investigated. For this research, one of the qualitative analysis methods, document analysis, was used. The documents reviewed are the brochures published by the Provincial Directorates of Culture and Tourism. The brochures examined within the scope of the research were obtained from 34 provinces with a promotion stand at the 9th Van Tourism and Travel Fair held on 27-30 September 2018 in Van. Local foods in promotional brochures, compared with "Geographical Indication and Traditional Product Name Statistics" which is stated in the official website of Turkish Patent and Trademark Authority. Research analyzes were conducted on 12-13 February 2019. The destinations included in the research have 91 geographical marked products. In the brochures, 197 local foods were included. As a result of the research; a list of local foods that may be geographically marked products is presented.
